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Introduction to IBM Research - Africa

IBM Research | Africa

First lab based in Nairobi, Kenya in 2013 and currently has 25 research scientists
New lab opened in Johannesburg, South Africa in 2015
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Where does data come from in developed markets?

Consumer data Insurance
(OTC, supplements, lifestyle) claims data

‘ National health registries
Patient-generated

(wearables, apps)

Prescription data

Diagnostic &
monitoring services
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Where does data come from in African markets

National health registries
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Where does data come from in African markets?

Citizen-generated/
crowd-sourced

National health registries

Provider-generated
Telco data

Satellite imagery

Humanitarian data
Social media

Traditional media
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Case study 1: Citizen Engagement Platform in Sierra Leone
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No cure during peak of outbreak

Prevention was the only way to curb the outbreak E
Perceptions and behaviours are dynamic, and
responses and messagmg need to be too
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Case study 1: Citizen Engagement Platform in Sierra Leone

Revised public health
policies and messaging
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Case study 1: Citizen Engagement Platform in Sierra Leone
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Categorization of issues from voice calls 191" — 23 Sept 2014
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Case study 2: Cervical cancer decision support in Kenya

. 53 out of every 100,000 women

i* 7 times higher than in Western countries
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Case study 2: Cervical cancer decision support in Kenya

Vaccination
program
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Case study 2: Cervical cancer decision support in Kenya

BIM Corveal Careev Care Devme vl B bview a0 bve Maps oo brwdeany|
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Case study 2: Cervical cancer decision support in Kenya

1IBM Cervical Cancer Care Demo (with IBM Interactive Maps Technology)

Kenya : Current status, ages 20-63 in 5Y Kitui following Kenya Guidelines (at 30%). ages 20-65 in 5Y No vaccination -T}cnoou, aged 33 in 20
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Case study 4: Middle income country, middle class problems

“Yes..am a plus size and | love maself
the way | am. | dont have time to waste
trying to reduce my curvy look. Am a

true african woman...loving and
celebrating life every second.”

http://nairobinews.nation.co.ke/obesity-is-on-the-rise-in-nairobi/
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